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Programme BCOM(MS)

Nomenclature of the Course Introduction to managing Personal Digital Profile
Total Marks 50 Marks

Semester i

Academic year 2025-2026

Learning Objectives:
e Learners will gain foundational knowledge on digital identity and managing
digital spaces.
e To orient learners in ethical considerations of managing online presence.

Course outcomes:

e Learners will be able assess and optimize their current online presence to ensure it
reflects their personal and professional values.

e Learners will be able to create and manage profiles on key social media platforms (e.g.,
LinkedIn, Twitter, Instagram) and personal websites for professional growth.

. No of
Unit Course Content Andragogy Lectures
Understanding and creating Digital Identity
o Digital profile — introduction, importance and
management of online presence
e Understanding different platforms (LinkedIn, Lectures/
| Personal Website, Social Media) Presentation/
e Creating a Professional Online Presence and Demonstrations/ | 15
profile optimization Discussions
e Understanding personal digital branding and
reputation management
e Digital Footprint: What It Is and Why It Matters
e Career growth and networking through online
branding
Privacy and Security Concerns in Digital Spaces
e Digital Etiquette L ectures/
e Monitoring Your Digital Reputation (Google .
Presentation/
1 Yourself!) . 15
. . . . . Demonstrations/
e Dealing with Negative Content, Misinformation, Di .
. o ! iscussions
online criticism and cyberbullying
e Privacy Settings and cyber security
e Ethics in digital spaces
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Internal Continuous Assessment (ICA) Pattern

Sr No. Examination Method Marks
Project / Assignment 10
Viva / Presentation 5
Class Participation 5
TOTAL 20

Term End Examinations (TEE)
Question Paper Pattern

Question Description Total Marks
No.

1 A. Full Length Theory Question OR 12

B. Full Length Theory Question 12

2 A. Full Length Theory Question OR 12

B. Full Length Theory Question 12

3 Short Notes (Any 2 out of 3) OR Case Study 6

TOTAL 30
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