SES’s L.S. RAHEJA COLLEGE OF ARTS AND COMMERCE
(AUTONOMOUS)

BOARD OF STUDIES: Ad-Hoc Board of studies for Indian Language
PROGRAMME: SYBCOM(MS)

SEMESTER: 111

NOMENCLATURE OF THE COURSE: STdgT¥® ART3] 4@ DI

NEP Vertical: AEC

Credit: 2

(As Per Choice Based Credit System (under NEP 2020) with effect from the Academic Year 2025-26)




Programme: BA/BCom/BAMMC/BCom(A&F)/BFM/BScIT/BBI/BMS
Nomenclature of the Course GEITHE'W 'HTI'Eﬁ ﬁ'ET-[ avsl'.‘{l'c_{{
Total Marks 50 marks
Semester: 111
Academic year 2025-26
LEARNING OBJECTIVES:

o HINT ORGT DI AT BRI

o TRIST HSH ST TRE DI ST HROL.
o TRIS! YN TS ARG HII HTHIT HOL.
o fafay Teomidl ERISH IS 9TUR HR0!,

COURSE OUTCOMES:
o YHINT TRIT BT MTHITd Bldilel,
o TR YIS ST ITANT JHOIG.
o TRIGH U HTHIRIS IUANT THOIA.
o fafay wermiard) RIS IR SR s,

Module Course Content Andragogy No of
Lectures
1 RIS AEAR ﬁ'&:ﬂ:[, ﬁwﬁlr_ﬁ" 'E[@ﬂ'.‘zﬁ%l:[ Lecture, Presentation 15
2 I- gy T, 3o i CIREINECE] Lecture, Presentation 15
Total 30
SUGGESTED READINGS:

1. Fe¥ : araeIe WIS ARREEH, AT, Hedh UHRM BT
2. RIS G U, 310 e, HdHUSBRH, gol




QUESTION PAPER PATTERN

RUBRICS FOR CONTINUOUS EVALUATION
Internal Assessment (20% of 50 marks) — 20 Marks

Sr Examination Method Marks
No.
1 One Assignment/ Project work/ Presentation etc. to be conducted 20

in the given semester before semester end examination. / One
online/offline class test.

QUESTION PAPER PATTERN FOR SEMESTER END EXAMINATION

Maximum Marks: 30
Duration: 1 Hour
All Questions are compulsory

NOTE : 1. All questions are compulsory.
2. Each question has internal options.
3. Figures to the right indicate marks.

Question No. Description Total
Marks

1. a) Short question (from Unit I) 05

b) Short question (from Unit I) 05

c) Short question (from Unit I) 05

2. 2) U= UF (from Unit I1) 05

b) 3STeRad (from Unit IT) 05

c) STdHTCRaA (from Unit IT) 05
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