SES’s L.S. RAHEJA COLLEGE OF ARTS AND COMMERCE
(AUTONOMOUS)

BOARD OF STUDIES: Co-Curricular Courses
PROGRAMME:SYBCOM (MS)
SEMESTER: 1V

NOMENCLATURE OF THE COURSE: ATGHR® A3 e Hi¥ed

NEP Vertical: AEC

Credit: 2

(As Per Choice Based Credit System (under NEP 2020) with effect from the Academic Year 2025-26)
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Programme: BA/BCom/BAMMC/BCom(A&F)/BFM/BScIT/BBI/BMS

Nomenclature of the Course aqﬁm% IITIBQT a"@F-[ ﬁw

Total Marks 50 marks
Semester: v
Academic year 2025-26
LEARNING OBJECTIVES:

o HINT TG HIT AT B,

o TRTSI HISTH HHATEHH TG DI T BT,

o IRTSI HINTH HAHTAS ARG HIed ST BRI,

o fAfay AeoHOTST FARTST HTS=T 9TUR 01,

COURSE OUTCOMES:
o HINT TG DI HTHITT Bl
o TRTS! HNHT BT UGN JHOI.
o TR UV AT SUTNT FHIC.
o fafdy FeomiaTd} WRIS T aTR HRar 5.

Module | Course Content Andragogy No of
Lectures
1 St (3f TG, STTTRRId TRa, Tdlg oRa- Lecture, 15
Presentation
2 IRId, GALATeH, A S3N Sleb! Lecture, 15
Presentation
Total 30
SUGGESTED READINGS:

3. ey : RIS WISt ARREICHR, A, HEDh THRH ,HIeaIIR

4. TRIS! YGara Ue U, 30 B, A Hud=H, ot
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QUESTION PAPER PATTERN

RUBRICS FOR CONTINUOUS EVALUATION
Internal Assessment (20% of S0 marks) — 20 Marks

Sr Examination Method Marks

No.

1 One Assignment/ Project work/ Presentation etc. to be |20
conducted in the given semester before semester end
examination. / One online/offline class test.

QUESTION PAPER PATTERN FOR SEMESTER END EXAMINATION
Maximum Marks: 30
Duration: 1 Hour
All Questions are compulsory
NOTE : 1. All questions are compulsory.
2. Each question has internal options.
3. Figures to the right indicate marks.
Question No. | Description Total
Marks
L. a) SANT (3FFfS) TG, (from Unit I) 05
p) STTERId kG- (from Unit I) 05
c) Hale aad (from Unit I) 05
2. a) Short question (from Unit II) 05
b) Short question (from Unit IT) 05
c) Short question (from Unit II) 05
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